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BACKGROUND
“It all started out as a challenge”.  This is how Daniele Fiesoli speaks of the beginnings of Wool&Co., the company founded in 1990 (offering its first collection in ’91) with a dream to fulfil: to create the highest quality knitwear keeping an eye on market demands.

Fiesoli’s origins played a decisive role: born and raised in the textile quarter of Florence, followed by accruing extensive knowledge “onsite” as a sales agent and consultant.

Thus the Daniele Fiesoli project evolved from a specific market requirement: Wool&Co offered – and continues to offer – a product which, although basic is also versatile, characterised by exceptionally good value for money, able to satisfy customer demand.
At the end of the 90s, the market drove the company’s story in a new direction since the demand was for a brand strongly emphasising Italian style.  This led to Wool&Co Plus, later to become Daniele Fiesoli, whose distinctive feature is continual research into styles and materials.

Aware and convinced that a company’s primary resource is to be found in working as a team, the success of Daniele Fiesoli is based first of all on the professionalism of 20 people, an interdependent, young and flexible team that is kept continually updated.  The company’s key factor is the intense collaboration between the style and the technical departments to ensure that new and original ideas will always be generated, and also to provide a full consultancy service on the product to customers and external companies.

It is because of these talents, together with creativity, innovation, strict working practices and reliability that, over the last 15 years, Daniele Fiesoli has mushroomed throughout Italy (with over 600 customers between the two brands), as well as abroad, winning the trust of very demanding markets like Scandinavia and the Netherlands.

The goal over the next few years is therefore to grow the Italian and European market through communication strategies able to support, spread and enhance the quality of Italian production.
Through the ISO 9000 quality system certificate, a difficult endeavour that requires tenacity, resources and analysis of work procedures, Daniele Fiesoli has one again demonstrated the commitment to provide an ever better product, able to meet the needs of players that take part in all stages of production and in using the product and the services.
Lastly, there is a social commitment that is embedded in Daniele Fiesoli’s DNA, both the man and the company.  Many benevolent actions are conceived and implemented simply and discretely, some have been absorbed into company choices of external communication.  One of the latest projects has been “Adopt a minefield” whose objective is to clear mines from the land in war zones.
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COMPANIES AND BRANDS
The creativity and enterprise of Daniele Fiesoli has been expressed over the years by setting up three distinct companies that all, in different ways, deal with the production and marketing in Italy and abroad of knitwear:

· Daniele Fiesoli  
Designs, produces and markets the brands Daniele Fiesoli and Wool&Co.


These are the characteristics of the brands:


Daniele Fiesoli 
aimed at the man who is particularly perceptive to fashion trends, Daniele Fiesoli is characterised by a fresh and cool design, essential lines and a sophisticated, refined finish.


The DF style, a byword for high quality, elegance and recognisable features, stands out for the unique working and experiments in materials.


Wool&Co
This is the epitome of the ‘basic’ product, distinguished by the quality of the yarn and its body fit.

· WoolGroup 


Established in 2001, WoolGroup is primarily dedicated to the production and marketing of ‘private label’ products throughout Europe.

· 04 Distribuzione Italia


This is the company centred on the distribution of Italian and international brands throughout Italy , including the Dutch Scotch&Soda and the Emperor of Honour from New York.
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